
 

  

  

  

COURSE OBJECTIVES 
By completely attending this course, participants will be able to: 
 Understand the principles of macroeconomics and 

microeconomics and how they apply to business. 
 Explain how economic factors impact business operations and 

decision-making. 
 Analyze how supply and demand impact business decisions. 
 Analyze the effectiveness of monetary and fiscal policy in 

achieving macroeconomic objectives. 
 Evaluate different market structures and their impact on 

businesses. 
 Understand the role of international trade in the global economy 

and its impact on businesses. 

TARGET AUDIENCE 
This course is suitable for business 
professionals who want to gain a better 
understanding of how economics affects their 
industry and their organization. It is also 
appropriate for individuals who are 
considering pursuing a career in business or 
economics. 

MACRO & MICRO 
ECONOMICS FOR BUSINESS 

PROFESSIONALS  
COURSE OVERVIEW 
This training course aims to provide participants with a broad understanding of macroeconomics and microeconomics and 
how they apply to businesses. The course covers essential economic concepts, such as supply and demand, market 
structures, inflation, economic growth, and international trade. Through interactive lectures, case studies, and group 
discussions, participants will develop analytical skills to evaluate macroeconomic and microeconomic factors affecting 
business decisions. 

TARGET COMPETENCIES 
 Definitions and Applications of Macro and Microeconomics 
 Demand & Supply in Business 
 Market Structures 
 Monetary and Fiscal Policies 
 Leading Economic Indicators 
 International Trade 
 Macroeconomic Risk Management 

To register or for complete course Information 
Office: +971 4 430 8394 | WhatsApp: +971 50 454 9895 | Email: courses@viftraining.com 

web: www.viftraining.com 



 

 

 

 

 

 

 

 

 

 

 

 

 

COURSE METHODOLOGY 
The course will be delivered through a combination of lectures, case studies, and group discussions. Participants will have 
the opportunity to apply the concepts learned to real-world business scenarios, and to engage in critical thinking and 
analysis. 
 
 COURSE OUTLINE 

 

INTRODUCTION TO 
MACROECONOMICS 

• The basics of macroeconomics, focusing on its 
importance in analyzing economies at both national 
and global levels. 

• Key indicators of economic activity, including GDP, 
inflation, and unemployment, with emphasis on 
their significance for businesses. 

• The dynamics of business cycles and their influence 
on periods of economic growth or contraction. 

• Fiscal policy, highlighting the role of taxation and 
government spending in shaping the business 
environment. 

 

MACROECONOMIC 
FACTORS IMPACTING 
BUSINESSES  

• Monetary policy and interest rates, emphasizing their 
impact on borrowing costs, investment decisions, 
and business operations. 

• International trade and exchange rates, with a focus 
on their role in global business competitiveness and 
decision-making. 

• Globalization as a driver of business opportunities, 
alongside the challenges it poses in an 
interconnected world. 

• Strategies for managing macroeconomic risks, with 
practical tools for addressing economic uncertainty in 
business planning. 
 

MICROECONOMIC 
FACTORS IMPACTING 
BUSINESSES  

• Supply and demand analysis, offering tools for 
understanding market trends and consumer 
behavior. 

• Costs and revenue structures in businesses, 
detailing their effects on profitability and 
sustainability. 

• Pricing strategies and market power, emphasizing 
approaches for maximizing competitive advantage. 

• Business strategy in competitive environments, 
focusing on innovation and adaptability for long-
term success. 

APPLYING ECONOMIC 
ANALYSIS TO BUSINESS 
DECISION MAKING 

• Economic analysis as a framework for making 
informed business decisions in complex 
environments. 

• Case studies highlighting the practical application of 
economic principles in diverse business scenarios. 

• Economic forecasting and business planning, 
providing techniques for anticipating trends and 
aligning strategies. 

• The impact of economic policies on businesses, 
with a focus on adapting to regulatory and market 
changes. INTRODUCTION TO 

MICROECONOMICS  
• The basics of microeconomics, providing insights into 

the functioning of individual markets and industries. 
• Market structures such as perfect competition, 

monopoly, and oligopoly, with an analysis of their 
impact on business strategy. 

• Market failures, exploring how government 
intervention addresses inefficiencies and promotes 
equity. 

• Externalities and public goods, with a focus on their 
implications for businesses and economic policy. 

To register or for complete course Information 
Office: +971 4 430 8394 | WhatsApp: +971 50 454 9895 | Email: courses@viftraining.com 

web: www.viftraining.com 


